
During Genworth Canada’s 2013 Homeownership 
Education Week, we attracted hundreds of 
in-person and webcast participants to our half-day 
seminar, featuring senior fi nance, economic, 
mortgage and real estate industry professionals 
discussing recent trends and developments in 
homebuyer behavior and the housing market.

delivering exceptional value to the 
mortgage insurance industry

Educating lenders and homebuyers to enable 
responsible homeownership 
Genworth Canada is a leader in mortgage industry training and education. Our 
professionals are recognized experts, regularly called on to speak at industry 
conferences and offer training seminars on mortgage insurance, industry trends, 
specifi c products and services, and effective sales techniques. 

Through webinars, eLearning courses, workshops and seminars, we delivered 7,884 
training sessions to more than 60,000 attendees in 2013. Participants included 
lenders, mortgage originators, brokers and real estate professionals. We also offer 
courses for the Accredited Mortgage Professional designation, the profi ciency 
standard for mortgage lenders. 

We’re dedicated to giving customers the information they need to be successful 
mortgage professionals, and we support our industry by educating consumers 
as well. In 2013, we redesigned both our corporate and consumer websites at 
Genworth.ca and Homeownership.ca, adding new articles and videos to help 
homebuyers make responsible purchasing decisions. Genworth Canada is further 
stimulating homebuyer discussions through online channels such as Genworth 
Canada Smart Shopper on Facebook, LinkedIn, our own homeownership blog, and 
YouTube. 

Our overall philosophy is to provide useful information and educational opportunities 
to everyone we serve. Up-to-date training is critical to being a successful mortgage 
and housing professional, but responsible and fi nancially literate consumers are vital 
as well. 
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Recognizing our unique place as a Canadian leader in 
mortgage insurance, we are a trusted expert that the 
Canadian Government counts on for high-quality data and 
informed advice.

Playing an active role with policy makers to help 
shape the future of our industry
Genworth Canada is committed to enabling responsible and affordable 
homeownership while contributing to the stability of Canada’s housing market. 
Our leaders are frequently called upon by elected offi cials, the Department of 
Finance, Bank of Canada, Offi ce of the Superintendent of Financial Institutions 
(OSFI) and other regulators to share our data and our views for ensuring the 
ongoing stability and safety of the Canadian housing and mortgage markets. 

Genworth Canada recognizes and believes that its relationships and interactions 
with Government are key factors to the long-term stability of the industry. That is 
why we dedicate considerable resources to the Government Relations function.  

In 2013, Genworth Canada continued to meet with elected offi cials from all three 
major parties to help them better understand the insured mortgage market and its 
competitive landscape. 

“ We believe that mortgage insurance 
is a critical component to the strength 
and stability of Canada’s economy. 
Our goal is to help maintain our 
country’s reputation for its sound 
mortgage fi nancing practices, while 
at the same time enabling responsible 
homeownership practices nationwide.” 
– Winsor Macdonell, SVP and 
General Counsel


