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Corporate Profile
Genworth Financial Mortgage Insurance Company Canada (Genworth Canada), a subsidiary of Genworth MI Canada
Inc. (TSX: MIC), is the largest private residential mortgage insurer in Canada. The Company provides mortgage default
insurance to Canadian residential mortgage lenders, making homeownership affordable and accessible to more Canadians.
As at March 31, 2018, Genworth Canada had $6.8 billion total assets and $4.0 billion total shareholders’ equity.
For more information on our charitable donations and activities, visit powerofhome.ca

IFC

Corporate Profile

7

Homebuyer Education

2

Letter from the President and CEO

7

Industry Collaboration

3

Corporation of the Year Award

8

Training and Education

4

Jimmy & Rosalynn Carter Work Project

9

Homeowner Assistance

5

Genworth Meaning of Home Contest

5

Home Building Grants – Habitat for Humanity Canada

11

Contributing to the Economy

6

Fundraising Support for Charitable Partners

12

Active Volunteerism / Month of Service

10

What
we

We
act

We Focus on the
CUSTOMER

th

T

ar i

fc

AR

HE

c at

e
av h e
h
t
We oting

ir i

yo

uG

aly

st

sp

en

gr
ow

ng

C

wh
W the
R O e is
We G halleng

Driving best in class
customer experience

to

wi
say
t
an
dw h
ha

ind
C
sm O
ak

eb

tw

We e
mb
rac
Mor
em
e

ON
ATI
OR ns
AB olutio
LL etter s

Y
RIT we are
G
TE who
IN e do is

Government Relations

ROW

m
Pro

Our values define who we are and how we work, and they
guide our decisions each day. These values are fundamental
to our success in keeping our promises to our customers,
our colleagues, and our stakeholders.
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As I reflect back on 2017 and all that we accomplished together as a team, I feel a sense of pride and satisfaction. We
had an incredible year filled with many unique opportunities as well as positive recognition for the work we do with
Habitat for Humanity Canada and other charitable partners.
Genworth Canada employees are always willing to go the extra mile. In July 2017, we sent a team of 14 employees to
Edmonton, Alberta to support the 34th annual Jimmy & Rosalynn Carter build with Habitat for Humanity Canada –
a once in a lifetime experience. And there were close to 50 additional staff members supporting efforts to build 150
homes across the country!
In September, we had a group of 10 women who slept on a bus overnight in support of another important organization,
Home Suite Hope, which helps women and children that live below the poverty line in Oakville, Ontario. This Sleep in a
Car event helped raise awareness and much needed funds for this great cause.
Our community involvement remained strong throughout the entire year. We held our Month of Service in June with
over 33 volunteer events, 200 volunteers and more than 1,000 logged hours of service. And we continued this trend
into the fall with our Ops Giving event, which provides our Operations team the ability to volunteer during a less busy
time of the year. Both initiatives showcased our continued passion and dedication to so many great causes.
Our efforts did not go unnoticed. We received a very gracious award nomination by Habitat for Humanity Canada to
the Association of Fundraising Professionals. We were thrilled to learn that we had won the award for Outstanding
Corporation of the Year! We couldn’t be more proud of this prestigious award. And many of our other partners
provided heartfelt testimonials that supported this nomination, making 2017 a very special year.
Our commitment extends even further. From improving financial literacy for perspective homebuyers and youth, to
supporting affordable homeownership and housing programs geared to lower-income Canadians, as well as providing
on-going support for mortgage professionals, we work tirelessly towards maintaining and improving the health of the
Canadian housing market.
I encourage you to read on to see the numerous ways in which Genworth Canada employees demonstrate one of our
core values ... HEART!

Stuart Levings
President and Chief Executive Officer
Genworth Canada
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CORPORATION OF THE YEAR
Last year, Genworth Canada was nominated by one of our long-standing charitable partners, Habitat for Humanity
Canada for Outstanding Corporation of the Year by the Association of Fundraising Professionals. The company was
recognized for its tremendous financial support, leadership and generosity. Genworth Canada employees work closely
with customers, industry partners and community organizations such as Habitat Canada to help make homeownership
a reality for Canadian families. Like Habitat Canada, Genworth Canada believes strongly that access to responsible,
affordable homeownership is the key to building stronger families and stronger communities.
A partner since 2000, Genworth Canada has donated over $4 million in support of Habitat Canada and has helped
thousands of Canadian families realize their dreams of affordable homeownership. While Genworth Canada’s financial
support provides crucial funding for their homeownership program, its support of Habitat Canada extends far beyond
financial support. Throughout the partnership, Genworth Canada employees from all levels of the organization, including
President and CEO Stuart Levings and his executive team, have lent their leadership experience, industry knowledge and
time to help launch many of Habitats’ signature programs, including the Genworth Canada Homebuilding Grants, Global
Village Volunteer Program in Canada and the Genworth Canada Meaning of Home Contest. These programs, along with
Genworth’s support and involvement in them has significantly increased their ability to raise funds, recruit volunteers
and ultimately, support more families and build stronger communities.
In 2016, Genworth Canada made its largest single year financial contribution in the history of its partnership, donating
over $1.4 million to Habitat Canada through the Genworth Meaning of Home Contest, Genworth Canada Homebuilding
Grants, Global Village Volunteer Program in Canada and the Jimmy and Rosalynn Carter Work Project in July 2017.
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THE 2017 JIMMY & ROSALYNN CARTER WORK PROJECT
In July 2017, former U.S. President Jimmy Carter and former First Lady Rosalynn Carter were in Canada for Habitat
for Humanity’s 34th annual Jimmy and Rosalynn Carter Work Project. During this event Genworth Canada, along with
Habitat Canada and other partners helped build 150 homes for Canada’s 150th anniversary. This event was the biggest
build project in the history of Habitat Canada.
Genworth Canada recognized the importance of this unique opportunity and jumped in with both feet to help
Habitat for Humanity reach their goal of building 150 homes with 150 families, donating $150,000 and sending close
to 50 employees across the country to help build these homes.
Here are just a few testimonials from grateful employees who participated in the Jimmy & Rosalynn Carter Work Project:
“Seeing the impact this build had on so many families was very humbling. Changing lives,
providing a secure place for parents to raise their children and giving them a community to
grow has left a strong impression on me. I still speak about the experience and how much
I enjoyed working with my colleagues to be a part of something bigger. I am grateful for the
experience and look forward to the next time.”

Barb Potzauf

“The Jimmy Carter Habitat build was a unique experience full of shared hopes, dreams, learning
new skills, meeting new people, and making new memories. Genworth Canada employees
were in the heart of it, working alongside with hundreds of volunteers who shared the same
belief that all Canadians deserve the chance to own a home and enjoy the safety and security
it provides.”

Juanita Aden

“Working side by side with the future homeowners provided me with instant gratification to see
how this home provided the family with hope and security. It felt great to have a tangible impact
on the community, knowing that the house we built would provide stability and optimism as well
as a path forward to a bright future.”
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Genworth Canada Meaning
of Home Contest
The annual Genworth Canada Meaning of Home Contest invites
students in grades 4, 5 and 6 from across Canada to submit a
written essay, poem or video on what home means to them for a
chance to direct a donation, provided by Genworth Canada to a
Habitat build or program of their choosing. Through this contest,
students are made aware of the power they have as individuals
to become change makers within their own communities. This
realization instills in them a sense of leadership, civic responsibility
and a desire to change the world for the better.
Since the contest’s inception in 2007, Genworth Canada has
donated $1 million in support of Habitat builds across Canada
through the Genworth Meaning of Home Contest, and has engaged
and inspired over 50,000 students to become change makers
within their communities.
In 2017, Genworth Canada renewed its commitment to the Meaning
of Home Contest with another $170,000 donation for its 11th year.

Genworth Canada Homebuilding
Grants – Habitat for Humanity
Canada
Genworth Canada also committed a further $100,000 in Genworth
Canada Homebuilding Grants in 2017 to support the homebuilding
efforts of 17 Habitat affiliates across the country who looked
forward to welcoming Genworth Canada employees on their build
sites once again.
In addition to home construction, Genworth Canada Homebuilding
Grants also provided crucial funding for Habitat Youth Initiatives.
Over the past two years, 612 youths contributed over 8,500
volunteer hours on Habitat build sites, gaining valuable work
experience, learning construction skills, earning school credits and
volunteer hours towards their high school diplomas.
In the ultimate testament to their commitment and generosity,
over 100 Genworth Canada employees volunteered their time on
Habitat build sites across Canada. Swinging hammers alongside
future Habitat homeowners, these Genworth Canada employees
contributed over 1,000 volunteer hours towards the construction
of new Habitat homes in communities from Calgary, Alberta,
Saskatoon, Saskatchewan, Scarborough, Ontario and Montreal,
Quebec. With each swing of the hammer, they helped to bring us
one step closer to the day when we handed a family the keys to
their new home and a better life.
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Fundraising Support for Charitable Partners
In 2017, Genworth Canada also supported the fundraising efforts of two key charitable partners: Home Suite Hope (HSH)
and Eva’s Initiatives. HSH held their inaugural Sleep in a Car event to promote awareness of single parent families with
children living in poverty in Oakville. Genworth Canada was the presenting sponsor and went the extra mile by forming
a team of ten women who slept on a school bus in an effort to raise funds and awareness for this important cause. HSH
reached their target goal of $100,000, with the Genworth Canada team raising close to $20,000 for this event alone.
Additionally, we sponsored the Home for Life event hosted by Eva’s, a youth shelter that works nationally to prevent,
reduce and end youth homelessness in Canada. Genworth Canada sponsored the photography component of the
fundraising event, which encouraged youth living in the shelter to express what ‘home’ means to them through
photography. These photos were auctioned off along with a variety of home furnishings to help the organization reach
their target goal of $232,000. This helped with shelter costs, and programs such as literacy and life skills training in
which they offer the youth in care program.
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Homebuyer Education
Helping first-time homebuyers achieve homeownership responsibly
In recent years, provincial governments and the Federal Government
have taken numerous policy actions targeting housing markets,
mortgage finance rules, and various additional policy areas
impacting homebuyers and other market participants. As complex
changes have been made that have direct impact on first-time
buyers and industry participants operating inside the insuredmortgage space, Genworth has worked directly with governments
to help ensure clarity around the policy interventions. We have
also worked directly with lenders, brokers, builders, realtors and
other entities working to understand the changes and their various
impacts on their businesses and customers.
Genworth Canada creates educational content annually which delves
into topics on the various stages of buying a home, such as dreaming
of homeownership, financing, budgeting, house hunting and closing
the deal. This is delivered in several ways, such as through social
media channels which include Facebook, Twitter and LinkedIn.
We also provide a variety of articles and online resources to firsttime buyers in multiple languages. These are designed to help
improve the management of personal finances and increase
financial literacy whether they are seniors, low-income earners or
new Canadians. These resources can be found at Homeownership.ca.

Industry Collaboration
Helping mortgage industry professionals deliver added value
Genworth Canada’s success is built on relationships. Everyone
in the Company is empowered to respond to customer needs
and deliver value beyond mortgage insurance. While our value
proposition extends across a wide variety of service offerings, the
area of industry education and professional development is one
for which we are particularly well-known. The common goal in the
industry is to provide a high level of knowledge and expertise to
consumers who look for advice during the home buying process.
Dedicated experts
Our experienced and knowledgeable business development
leaders, account managers, underwriters, risk managers,
government relations and financial experts as well as actuarial
and client service specialists add tremendous value to each
customer relationship. Their actions are guided by the needs of
our customers who rely on them for product information, industry
updates, assistance and guidance on file applications and other
essential business needs. Collectively, the customer benefits from a
great customer experience.
GENWORTH CANADA | PUBLIC ACCOUNTABILITY STATEMENT 2017
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Training and education
Our training programs continue to evolve based on the needs of
our customers. We take great pride in the educational programs
we deliver. We have established monthly training programs that
are available in webinar format, making it easy for our industry
partners to participate when it suits their schedule. They can join
live sessions weekly or listen to a pre-recorded session on their
own time. More than eight monthly sessions are delivered on our
products, or topics of interest such as Social Media, which are
delivered by subject matter experts. Additionally, our training team
works collaboratively to understand the needs of our customers
in order to build customized workshops to meet their needs. You
can visit our online training centre at Genworth.ca for details on the
many ways in which we deliver exceptional training and education
to our valued customers.
Market research
Market research is important to our business. It provides us with the
opportunity to understand buying intentions and homeownership
perceptions of various segments within the housing market. Most
notable is our First-Time Homeownership Study which is conducted
bi-annually. In 2017 we published the results of this Study and
received an overwhelming response from industry partners on the
value that this data provides. We utilize this data in a variety of ways,
one of which is to position Genworth Canada as thought leaders and
educators on the health and state of the housing market.
We also monitor the financial health of Canadians through our
partnership with the Canadian Association of Credit Counselling
Services (CACCS) and have sponsored a Financial Fitness Study
designed to help Canadians assess their financial fitness. You can
test your own financial fitness at www.caccs.ca.

Homeowner Assistance
Homeowner Assistance offers hope in times of need through
Genworth Canada’s Homeowner Assistance Program. Often
referred to as “HOAP”, the program assists qualified homeowners
weather short-term financial hardship without sacrificing their
homeownership dreams. In other words, HOAP gives hope.
Over the last decade, we’ve helped more than 40,000+ Genworth
Canada-insured homeowners stay in their homes during times of
financial pressure, normally caused by job loss, marital separation,
illness or other unexpected situations that affected their incomes.
Our dedicated team of Homeowner Assistance Analysts work
collaboratively with our lenders looking at each situation carefully
to determine what, if any, solution is available. While each solution
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varies depending on the circumstance, typical work-out options we might consider are capitalization of payments
(whereby we make the payments and add them back onto the mortgage balance); deferring payments to a later time
when it is more affordable for the client; or increasing amortization periods. Other options include partial or shared
payment plans, mortgage restructuring and shortfall sales.
The success of our program is based on borrowers maintaining their payments and keeping their mortgages up to date:
a win-win-win outcome for our customer, the homeowner and Genworth Canada. Current program statistics show that
we are able to help more than 85 per cent of homeowners stay current on their mortgage after completing a workout
process. That is a result of which we are certainly proud.
Genworth Canada takes great pride in helping our homeowners achieve the dream of homeownership. It is wonderful
when everything is going right, however, life happens. People get sick, they lose their job, sometimes mother nature
challenges our character in the form of severe flooding or fires but there is always hope.

Here is one of the many homeowner assistance stories that demonstrate the impact the program
has on people’s lives:
Genworth Canada received a referral from one of our lenders requesting four to six months
capitalization for a customer’s mortgage payments, to attend to their young daughter’s
diagnosis of leukemia. Their daughter had just commenced chemotherapy and at the doctor’s
recommendation, at least one parent would need a minimum of six months off work for-round-theclock care. The income reduction would prove detrimental to their finances at a time when their
focus was on the health of their child. However, the mother decided to take the six month leave of
absence while the father continued to work, unable to service the mortgage on his own.
With no mortgage or disability insurance to cover both the financial and medical expenses incurred
and forthcoming, the homeowners had nowhere else to turn. It was clear the homeowners were
going through a severe hardship and Genworth Canada was more than happy to help. Connie, a
Homeowner Assistance Analyst, reviewed the file and approved them for six months capitalization.
This was a great solution for the homeowners and the lender who were very happy with how
quickly we addressed this sensitive situation. The homeowners were also incredibly grateful that
Genworth Canada showed empathy and compassion during this difficult time for them. In addition,
our lender stated the following:
“Thank you Connie for all your help. This capitalization will allow the
family to have a better cash flow and care for their daughter during her
chemotherapy treatments. They now have one less thing to worry about.
This is truly wonderful. Thank you.”
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Active Government Relations – Coast-to-Coast
Helping government protect Canada’s housing finance system – coast-to-coast
Genworth Canada has a strong provincial government relations program, regularly meeting and communicating
with the Department of Finance, the Office of the Superintendent of Financial Institutions, the Bank of Canada and
Members of Parliament.
We actively share our data and thoughts with the federal and provincial governments, agencies, and regulators to help
guide the direction and substance of Canada’s housing finance policy.
In addition, we work with other stakeholder groups that share similar goals in promoting responsible homeownership
and sound housing finance policy. Genworth Canada are active members in key industry associations including Mortgage
Professionals Canada and the Mortgage and Title Insurance Industry Association of Canada. We are also members of the
C.D. Howe Institute, the Canadian Housing and Renewal Association, and the Chamber of Commerce network.
Genworth Canada is recognized as a leader in mortgage insurance, and Canada is widely regarded as having one of the
most sound housing finance regimes in the world. Other governments, including those of the United Kingdom, Ireland
and Mexico, have called on Genworth Canada executives for advice and best practices. We also regularly meet with
international organizations including the International Monetary Fund, to provide information on and insight into the
Canadian housing markets.
Our government relations programs also includes support for initiatives aimed at building future leaders. We are
an active supporter of the Parliamentary Internship Program, and we engage with its organizers to help them gain
knowledge and understanding of housing issues that are of interest to the government stakeholders.
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Contributing to the Economy
Helping drive economic prosperity for our country and for our people
Helping fund the top priorities of Canadians
Genworth Canada – Tax payments – for the year ended December 31, 2017
Province

Income Taxes

Premium Taxes

Total

1,472,797

712,532

2,185,329

Newfoundland
Prince Edward Island

353,471

105,204

458,675

Nova Scotia

2,179,740

593,182

2,772,922

New Brunswick

1,240,808

313,883

1,554,691

Manitoba

2,741,554

874,747

3,616,301

Saskatchewan

3,125,055

1,176,977

4,302,032

British Columbia

8,828,115

4,593,648

13,421,763

Yukon Territory

107,736

13,543

121,279

Northwest Territory

80,484

22,130

102,614

333

556

889

Quebec

8,778,008

2,747,058

11,525,066

Ontario

27,788,190

10,715,000

38,503,190

Alberta

10,071,329

4,552,550

14,623,879

Federal

88,396,141

Nunavut

Total

88,396,141

155,163,761

26,421,010

181,584,771

Supporting affordable housing programs
Since 2010, Genworth has helped more than 3,346 Canadian households achieve homeownership through our support of
affordable homeownership programs. The company receives applications from affordable-homeownership program sponsors
from across the country that offer various forms of support, including down payment assistance, mortgage payment
assistance, and homeownership counselling and courses. We believe it is important to support such initiatives because they
align with our core values regarding the enablement of responsible and affordable homeownership for Canadians.

Helping drive employment across Canada
With offices in Oakville and Montreal, and
account managers, underwriters and risk
managers in all regions, Genworth Canada
supports mortgage professionals and
homebuyers across the country.
BC
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Total Regional		

51

Montreal Office		

13

Oakville Office		

198 FT / 5 PT

Total Employees

267
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Active Volunteerism
Helping Canadians work together to build stronger and more
sustainable communities
In 2017 we supported over 60 charities through volunteer service
and employee directed donations. We logged more than 3,300
volunteer hours and raised over $100,000 in employee led
fundraising initiatives.
Here are just a few of the other organizations we impacted
through our volunteer efforts:
Habitat for Humanity Canada			
Wellspring
Home Suite Hope
Eva’s Initiatives for Homeless Youth
North York Food Harvest
Hope Cottage
Good Shepherd
Alzheimer Society
Make-a-Wish Canada		
Compassion Society
Ronald McDonald House
June month of service
Each year, Genworth Canada employees are encouraged to participate in a variety of planned volunteer activities they
can get involved with, and give back to the communities in which they work and live. In June 2017, we logged more than
1,000 volunteer hours, held 33 events and supported more than 20 not-for-profit organizations. We had more than 100
employees participate in a number of activities such as gardening, painting, and home-building with Habitat for Humanity
Canada as well as helping local food banks and shelters across the country.
Month of Service is widely known among our employees and highly anticipated every year. In 2017, our Operations team
hosted its annual Ops Giving in October, allowing the team to get involved in a month that provides more flexibility with
their time, enabling more participation.
Here is a snapshot of their contributions:

1,830 pounds of food
collected for Eden
Food for Change

Over 180 volunteer
hours donated

Nine events held
in two weeks

15+ large bags of
clothing collected for
Halton Womans Place

$1,210 raised for
The Friendship Bench;
matched by
Genworth Canada

Wonderful memories
made by all!
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Public Accountability Statement
Genworth Canada’s 2017 Public Accountability Statement is produced and
filed as the public accountability statement required for Genworth Financial
Mortgage Insurance Company Canada.
All dollar amounts in this report are in Canadian dollars unless stated otherwise.
Genworth Financial Mortgage Insurance Company Canada is a subsidiary of
Genworth MI Canada Inc. (TSX: MIC) and is referred to in this Statement as
Genworth Canada or the Company. As at March 31, 2018, Genworth Canada had
$6.8 billion total assets and $4.0 billion total shareholders’ equity.

Donations and Community Activities
For more information on our charitable donations
and activities visit Genworth.ca.
Contact:
Genworth Canada
2060 Winston Park Drive, Suite 300
Oakville, Ontario L6H 5R7
Toll-free: 1.800.511.8888
Mortgage.info@genworth.com
www.genworth.ca
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Genworth.ca

