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Forward-Looking Statements

This presentation includes certain forward-looking statements. These forward-looking statements include, 
but are not limited to, statements with respect to the Company’s future operating and financial results, 
expectations regarding premiums written, capital expenditure plans, dividend policy and the ability to 
execute on its future operating, investing and financial strategies, and other statements that are not 
historical facts. These forward-looking statements may be identified by their use of words such as “may”, 
“would”, “could”, “will”, “expects”, “anticipates”, “contemplates”, “intends”, “plans”, “believes”, “seeks”, 
“estimates”, or words of similar meaning. These statements are based on the Company’s current 
assumptions, including assumptions regarding economic, global, political, business, competitive, market 
and regulatory matters.  These forward-looking statements are inherently subject to significant risks, 
uncertainties and changes in circumstances, many of which are beyond the control of the Company.  The 
Company’s actual results may differ materially from those expressed or implied by such forward-looking 
statements, including as a result of changes in the facts underlying the Company’s assumptions, and the 
other risks described in the Company’s annual information form dated March 22, 2010.  Other than as 
required by applicable laws, the Company undertakes no obligation to publicly update or revise any 
forward-looking statement, whether as a result of new information, future developments or otherwise.   
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Non-GAAP Measures

To supplement its financial statements, the Company uses select non-GAAP financial measures. Non-
GAAP measures used by the Company to analyze performance include underwriting ratios such as loss
ratio, expense ratio and combined ratio, as well as other performance measures such as operating income
and return on operating income. The Company believes that these non-GAAP financial measures provide
meaningful supplemental information regarding its performance and may be useful to investors because
they allow for greater transparency with respect to key metrics used by management in its financial and
operational decision making. Non-GAAP measures do not have standardized meanings and are unlikely to
be comparable to any similar measures presented by other companies. These measures are defined in the
Company’s glossary, which is posted on the Company’s website at http://investor.genworthmicanada.ca.
To access the glossary, click on the “Glossary of Terms” link under “Investor Resources” subsection on the

left navigation bar.

http://investor.genworthmicanada.ca/
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The Homeownership Company 

Help Canadians Purchase a Home with <20% Down 

Work With Lenders, Mortgage Brokers, Builders

Help Borrowers During Difficult Financial Times

Helped Over 1 million Canadians Since 1995

265 Employees Across Canada 

Leading Private Mortgage Insurer in Canada 
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Understanding Mortgage Insurance 

Required For >= 80% Loan To Value

Single Upfront Premium

Protects Lenders Against Borrower Default

Lenders Benefit From Capital Relief, Risk Transfer, and 
Funding Flexibility 

Government Supports Private MI Competition

Facilitates Safety and Soundness of Financial System 
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MLS Home Sales in Canada

Housing Market Is Strong
Major Part Of the Economy
2/3 Of Canadians Own A Home
Approximately 40% Of Mortgages Are Insured

Source: Canadian Real Estate Association (CREA) and Scotia Capital Research where 2010 YTD is expressed as an adjusted annual rate



7

Borrower Profile 

Target Market - First Time Homebuyers With Strong Credit Profile 

Criteria Genworth Market Stats
Property Price $273,000 $342,000

Household Income $85,000 $74,000

INSERT PICTURE

Note: Genworth Averages based on 2009 and YTD 2010 data, Market Stats from Manifold Data Mining Inc.
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Key Trends

Strong 

Housing 

Market

Stabilizing Unemployment 

Low Mortgage Interest Rates

Normalizing Home Prices

Rising Consumer Confidence

New Mortgage Rules Positive

Housing Fundamentals Are Positive for Mortgage Insurance
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Competitive Strengths – Customer Centricity

Solid Lender 
Relationships

Best In Class Service 
& Technology

Risk 
Management

Collaborative
Culture

Financial Strength
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Fully Integrated in Lender Value Chain

• Tailored strategies geared to strengthen lender relationships

• Dedicated customer service teams and performance measures

• Automated underwriting and electronic decisioning

Strong and 
Customized Lender 

Relationships
Service 

Excellence
Best In Class 
Technology

Big 5 Banks to
regional lenders

~90% customer
satisfaction1

Proprietary software

Notes: (1) Based on respondents in independently administered customer satisfaction surveys that rated the overall quality of Genworth MI Canada’s customer service in the survey’s two highest rating categories.

High level of integration with customers key part of strategy
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Enterprise Risk Management

Portfolio Analytics

Underwriting Guidelines

Loan-by-Loan Underwriting

Quality Assurance

Loss Mitigation

Investment Policy &
Regulatory Compliance

Risk Management – Our Foundation
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Fundamentals of Underwriting

Credit Profile Debt Service

Property Product

Credit Score
Credit Age
Payment History

Income Level
Interest Rate
Amortization

Property Location
Property Value
Sales History

Loan to Value
Self Employed 
Salaried

Sound Risk 
Judgment
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Well Diversified Portfolio
High LTV Insurance In-Force Segmentation

Book Year

~56% Of Business Written Prior To 2007

Total High LTV Insurance In-Force:  $181 Billion
As of March 31, 2010

Original Loan to Value

> 89% Between 80% - 95% LTV 

Prior to 2007
(56%)2007

(18%)

2008
(14%)

2009
(9%)

2010  (3%)

>80-90%
(49%)

>90-95%
(40%)

<=80% (6%)>95% (5%)



14

Total Delinquency                      0.28%                    0.28% 0.28%

Mortgage Portfolio Performance
$229B 

Insurance in Force 
03/31/10

Ontario

BC

Alberta

Quebec

47%

16%

15%

14%

8%Other

30-Sept-09

Delinquency Rate

31-Dec-09 31-Mar-10

0.23%

0.50%

0.29%

0.25%

0.25%

0.54%

0.29%

0.23%

0.25%

0.55%

0.30%

0.23%

Delinquencies Stabilizing

0.19% 0.17%0.19%
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12% 12% 14%
19%

31%
42% 38%

28%
22% 20% 14%

15%

15%
17%

'04 '05 '06 '07 '08 '09 Q1'10

Loss 
Ratio

Expense 
Ratio

Combined Ratio
Loss Ratios Are Improving…

1 Point Loss Ratio Improvement ~ $4 MM After Tax Impact

*
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Strong Financials

$5.1 Billion In Assets

$2.7 Billion In Shareholders’ Equity

Strong Balance Sheet

Net Premiums Earned
Net Operating Income
Operating EPS (Diluted)
ROE

Solid Operating Results

$156 MM
$81 MM

$0.69
13%

Q1 10
$610 MM
$307 MM

$2.67
13%

2009

$1.9 Billion in Unearned Premiums Represents Future Revenues
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Good Visibility into Future Revenues
Unearned premium reserve of $1.9 billion
Recognized as earned premium principally over 5 years

– Actuarially-developed earnings curve

– Matches expected loss development pattern

Losses

Premiums

Matched Premiums and Losses

~90% of Unearned Premium Expected To Be Earned Over the Next 5 Years
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$45 $46 $48 $50

$30
$29 $29 $31

$8

$40

$32

Q1'09 Q2'09 Q3'09 Q4'09 Q1'10

Underwriting 
Income

Investment 
Income

Operating Income Trend

Solid Business Performance

Operating 
Income $77 $70 $75 $77 $81

Operating 
EPS $0.69 $0.63 $0.63 $0.66 $0.69

ROE 14% 12% 12% 12% 13%

Operating 
Income $77

$70
$75

$85 $81Tax Rate 
Reduction

(1) (2)

(2)

1. Excluding $100 million Impact of the Change in the Premium Recognition Curve In Q1’09 2. Excludes Favorable Tax Impact Of $8MM From Lower Tax Rates In Q4 ‘09..
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12%
2%

21%

14%

45%

6%

Mar. 31, 2010

Investment Portfolio Contributes To Income

Guarantee Fund
Cash

Federal Government

Provincials

Corporates

Asset Backed & Other
• $4.85 Billion Portfolio

• Portfolio Duration Of 3.6 Years

• Book Yield of 4.4% (March 31, 2010) 

• $157 MM Cash Reinvestment

High Quality, Diversified Portfolio
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Capital Update

Greater Capital Efficiency And Higher Return On Equity

Solid Capital Foundation 

Capacity For Growth

Capital Available For Stress Scenarios

Drive Capital Efficiency

Add ~10% Leverage

Return Of Capital
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Leading Private Canadian MI Platform

Highly Attractive Mortgage Market

Long Standing Relationships with the Largest Lenders

Diversified by Lender, Geography and Year

Proactive Risk Management Platform is a Strength

Strong Balance Sheet Provides Flexibility

Well-Positioned To Deliver Strong Returns
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Genworth MI Canada Inc.

Questions?

For further information:

Samantha Cheung, VP Investor Relations   
905-287-5482 
samantha.cheung@genworth.com
www.genworth.ca
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