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COLDPLAY’S “A HEAD FULL OF DREAMS TOUR” BECOMES
THIRD HIGHEST GROSSING WORLD TOUR OF ALL TIME
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OVER 5 MILLION FANS ATTENDED ACROSS 31 COUNTRIES
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“A world exploding in full technicolor, overwhelming your senses, lifting you into a state of
bliss.” — New Jersey Star-Ledger

“The overwhelming communal experience that arena concerts should strive to be.” — Montreal
Gazette

“Coldplay makes magic happen.” — Toronto Star

Los Angeles, CA (November 16, 2017) — Last night, Coldplay completed their massive, sold
out “A Head Full Of Dreams Tour” in Buenos Aires, Argentina, making it the most successful
worldwide outing of their career. Produced by Live Nation, it topped out as the third highest
grossing global tour of all time with $523,033,675 in ticket sales. Since its highly anticipated
kickoff in March 2016, following Coldplay’s headline performance at the Super Bowl 50 Halftime
Show, the band has played for a staggering 5,389,586 million fans on their “A Head Full of
Dreams Tour.” The GRAMMY® Award-winning, multi-platinum band has illuminated the globe
with an incredible 114 shows in 76 cities and 31 countries, with two legs in Latin America, two in
Europe, two in North America, one in Australia, and one in Asia.

It was previously announced that the tour set a new attendance record at Mexico City’s Foro Sol
venue on April 17, 2016 with an audience of 67,451. The band’s prior appearances at the venue
on April 15 and 16, 2016 set attendance records for consecutive nights, culminating in the
record breaking show on Sunday. Other tour highlights include four sold out shows at London’s
Wembley Stadium (produced by SJM), three sold out shows at Los Angeles’ Rose Bowl
Stadium, three sold out shows at Soldier Field in Chicago, three sold out shows at MetLife
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Stadium in New Jersey, and playing to over 235,000 people across three sell out shows at
Stade de France in Paris.

The “A Head Full of Dreams Tour” concert experience has been heralded “a Technicolor feast
for the eyes” (Miami New Times) with its extensive visuals including a one-of-a-kind laser show,
confetti cannons, awe-striking pyrotechnics, and interactive light-up LED wristbands for fans.

A Head Full Of Dreams is Coldplay’s seventh album and sold more than six million copies since
its December 2015 release. The videos for the album’s hit singles — “Adventure Of A Lifetime,”
‘Hymn For The Weekend,” and “Up&Up” — have more than 1.5 billion YouTube video views
combined. The album reached Number One on iTunes in more than 90 countries and the band
has won seven GRAMMY® awards.

About Live Nation Entertainment
Live Nation Entertainment (NYSE: LYV) is the world’s leading live entertainment company
comprised of global market leaders: Ticketmaster, Live Nation Concerts, Live Nation Advertising
& Sponsorship and Artist Nation Management. For additional information, visit
www.livenationentertainment.com.

Live Nation PR Contacts:
Emily Bender - EmilyBender@livenation.com
Monique Sowinski - MoniqueSowinski@livenation.com
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