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The Wendy's Company Strengthens Commitment to
Sustainability Through Partnership with the NextGen
Consortium
2/26/2019

Company's Squarely Sustainable Approach Embraces Partnership to Advance Sustainable
Packaging
DUBLIN, Ohio, Feb. 26, 2019 /PRNewswire/ -- Today, The Wendy's Company announced a commitment to advance
sustainable packaging solutions in the foodservice industry and its own operations through its partnership with the
NextGen Consortium.
The NextGen Consortium is a multi-year partnership of foodservice industry leaders convened by Closed Loop
Partners' Center for the Circular Economy. Wendy's® joins the Consortium as a Supporting Partner, alongside other
industry leaders, to address single-use food packaging waste. Currently, the Consortium is executing its NextGen
Cup Challenge, which is focused on identifying new and existing cup solutions designed to optimize the hot and
cold ber cup used by many foodservice operations, including Wendy's. Challenge winners will be announced on
Feb. 27, 2019 at GreenBiz.
"We're thrilled to have Wendy's join us and other like-minded, innovative partners to participate in the NextGen
Consortium," said Kate Daly, executive director of the Center for the Circular Economy at Closed Loop Partners.
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"Together, we can work to develop smarter packaging solutions and combat the global environmental
consequences of single-use food packaging."
"At Wendy's, we know that our customers are increasingly aware of packaging waste and its impact on the
environment, and they're already doing their part to be more conscious about their product use and recycling
habits," said Liliana Esposito, Wendy's chief communications o cer. "Our Squarely Sustainable™ approach is the
next step for Wendy's – embracing our role as part of the solution. By sharing goals and regular updates, we'll
outline areas where we need to drive progress and hold ourselves accountable to our commitments. One
commitment is to engage in partnerships that help us arrive at smart solutions, like our new partnership with the
NextGen Consortium."
Squarely Sustainable, a nod to the Wendy's brand's signature square hamburgers, is the Company's four-pronged
approach to sustainability:
Use Less and reduce unnecessary materials use;
Use Better and seek certi ed sustainable materials where possible;
Spark Action by identifying consumer-facing actions that can drive change; and
Engage Partners to work with others to nd solutions on important issues.
With its packaging, Wendy's has focused on eliminating certain materials of concern and removing unnecessary
paper and plastic waste. For instance, Wendy's eliminated Styrofoam from restaurants in 2012. And more recently,
Wendy's reduced ber and plastic in several packaging formats, including fry cartons, straws and bags, reducing by
several million pounds the amount of paper and plastic materials used in these items. Yet, with a growing need to
identify environmentally sustainable solutions and a lack of broadly available alternatives to single use plastic and
paper, Wendy's is eager to engage with the NextGen Consortium to accelerate progress.
Read more on the Company's Squarely Sustainable approach, including the impetus for its development and details
on progress to date, here.

ABOUT WENDY'S
Wendy's® was founded in 1969 by Dave Thomas in Columbus, Ohio. Dave built his business on the premise,
"Quality is our Recipe®," which remains the guidepost of the Wendy's system. Wendy's is best known for its madeto-order square hamburgers, using fresh, never frozen beef*, freshly-prepared salads with hand-chopped lettuce,
and other signature items like chili, baked potatoes and the Frosty® dessert. The Wendy's Company (NASDAQ:
WEN) is committed to doing the right thing and making a positive di erence in the lives of others. This is most
visible through the Company's support of the Dave Thomas Foundation for Adoption® and its signature Wendy's
Wonderful Kids® program, which seeks to nd every child in the North American foster care system a loving,
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forever home. Today, Wendy's and its franchisees employ hundreds of thousands of people across more than
6,700 restaurants worldwide with a vision of becoming the world's most thriving and beloved restaurant brand. For
details on franchising, connect with us at www.wendys.com/franchising. Visit www.wendys.com and
www.squaredealblog.com for more information and connect with us on Twitter and Instagram using @wendys,
and on Facebook at www.facebook.com/wendys.
*Fresh beef available in the contiguous U.S., Alaska, and Canada
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