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Wendy's Doubles Down on Commitment to Quality
and Innovation with "We Keep It Fresh"
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New campaign captures the brand's commitment to freshness on all fronts, including the quality of food, in-

restaurant experiences, growth across Canada and corporate responsibility

BURLINGTON, ON, April 3, 2023 /CNW/ - Today, Wendy's Canada announced a fresh new campaign, "We Keep It

Fresh," inspired by Wendy's long-standing commitment to fresh-made, quality food and forward-leaning innovation

across its more than 415 restaurants in Canada. The new campaign highlights Wendy's fresh take in showing up for

fans, delivering craveable menu items, innovative restaurant design standards, new sustainability goals and fresh

deals for customers to enjoy more Wendy's favourites.

"In a world of microwaves and warming trays, cut corners and frozen everything, Wendy's was built upon a

commitment to quality and keeping it fresh," said Liz Geraghty, Chief Marketing O�cer, International, The Wendy's

Company. "We keep it fresh in meeting our fans where and how they want to enjoy Wendy's favourites by evolving

our restaurants, menu and through the ways we connect with customers and the communities we serve."

Wendy's iconic, fresh, never frozen Canadian beef* and commitment to quality hasn't changed as the brand

innovates with new menu o�erings, cutting edge technology, enhancing customer, crew and digital experiences,
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and creating new ways to recruit franchisees to help grow the brand, including:

Fresh Deals: Now through April 23rd, Wendy's fans can wake up on the right side of breakfast with a new $5

Croissant deal. The new mouth-watering deal includes a breakfast sandwich on a 120-layer butter croissant,

with a freshly cracked Canadian grade A egg and your choice of a grilled square sausage patty or oven-baked

Applewood smoked bacon paired with a side of hot and crispy small seasoned potatoes. Fresh deals are just

one way Wendy's serves up value to fans with quality, craveable menu items at an a�ordable price.

Fresh Menu Innovation: Earlier this year Wendy's introduced Homestyle French Toast Sticks, the �rst sweet

addition to the recently launched Canadian breakfast menu. Keeping it fresh doesn't just drive new menu

items. Wendy's food vision, Fast Food Done Right, is all about serving up real, fresh-made, craveable food that

is forward-leaning and doesn't cost customers a fortune.

Fresh Wendy's Rewards: In late 2022, Wendy's announced the launch of the Wendy's Rewards loyalty

program in Canada, which invites customers to earn points and unlock rewards to claim their favourite menu

items. Wendy's continues to make it easy for customers to order freshly prepared, craveable food via its

mobile app, with deals and o�ers at their �ngertips.**

Fresh Restaurants: Moving forward, Wendy's new unit growth will be supported by Global Next Gen, a

modernized restaurant design, with an optimized layout and next-generation technology to deliver more

Wendy's to more people with an emphasis on convenience, speed and accuracy.

Fresh Opportunities: Celebrating one year since its launch, Wendy's franchise recruitment initiative,Own Your

Opportunity, has created pathways for all entrepreneurs who want to grow with Wendy's through

franchising, including a focus on Québec. To fuel development e�orts in the U.S. and Canada, the Company

created a $100 million Build-to-Suit development fund where Wendy's secures and builds restaurants in

underdeveloped trade areas and hands over turnkey solutions to franchisees. Through Own Your

Opportunity, Wendy's has received signi�cant interest from prospective franchisees with the number of

approved franchisees in 2022 representing approximately 10% of Wendy's total franchise base.

Fresh Sustainability Commitments: This year, The Wendy's Company set near-term, science-based targets to

reduce Scope 1, 2 and 3 greenhouse gas (GHG) emissions by 47% across its global System by 2030. Through

the aggressive emissions cuts, Wendy's has committed to meaningful, credible and measurable progress in

reducing the System's climate impact.

Wendy's new "We Keep It Fresh" campaign will begin rolling out across Canada with new brand creative and in-

restaurant merchandising.

Feeling hungry after this fresh take on fast food? To browse the Wendy's menu or �nd a restaurant nearby, visit

order.wendys.com/location or order delivery through the Uber Eats, DoorDash, or SkipTheDishes.

About Wendy's  
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https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=3575648247&u=https%3A%2F%2Fwww.newswire.ca%2Fnews-releases%2Frise-and-shine-canada-wendy-s-toasts-the-new-year-with-new-homestyle-french-toast-sticks-858117867.html&a=Homestyle+French+Toast+Sticks
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2264978616&u=https%3A%2F%2Fwww.irwendys.com%2Fnews%2Fnews-details%2F2022%2FWheres-The-Bacon-Wendys-Launches-Breakfast-Nationwide-in-Canada-Today%2Fdefault.aspx&a=launched
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=4007907548&u=https%3A%2F%2Fwww.irwendys.com%2Fnews%2Fnews-details%2F2022%2FReady-Set-Earn-Wendys-Launches-Wendys-Rewards-in-Canada%2Fdefault.aspx&a=Wendy%27s+Rewards
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=4061038306&u=https%3A%2F%2Fwww.irwendys.com%2Fnews%2Fnews-details%2F2022%2FWendys-Announces-Innovative-New-Global-Restaurant-Design-Standard-Global-Next-Gen%2Fdefault.aspx&a=Global+Next+Gen
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2512900782&u=https%3A%2F%2Fwww.prnewswire.com%2Fnews-releases%2Fwendys-celebrates-anniversary-of-own-your-opportunity-franchise-recruiting-initiative-301776806.html&a=Own+Your+Opportunity
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2512900782&u=https%3A%2F%2Fwww.prnewswire.com%2Fnews-releases%2Fwendys-celebrates-anniversary-of-own-your-opportunity-franchise-recruiting-initiative-301776806.html&a=Own+Your+Opportunity
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=3728949015&u=https%3A%2F%2Fwww.wendys.com%2Ffranchising%2Fnorth-america-market-availability&a=Qu%C3%A9bec
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=3753225472&u=https%3A%2F%2Fwww.prnewswire.com%2Fnews-releases%2Fthe-wendys-company-strengthens-commitment-to-climate-action-targeting-ambitious-greenhouse-gas-emissions-cuts-301742641.html&a=set+near-term%2C+science-based+targets
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=1012169465&u=https%3A%2F%2Fwww.youtube.com%2Fwatch%3Fv%3DRG2J-Pjv2Cg&a=brand+creative
http://order.wendys.com/location


Wendy's was founded in 1969 by Dave Thomas in Columbus, Ohio, U.S.A.  Dave built his business on the premise,

"Quality is our Recipe®", which remains the guidepost of the Wendy's system. The �rst Wendy's restaurant in

Canada opened in 1975 and the brand is best known for its made-to-order square hamburgers, using fresh, never

frozen Canadian beef*, freshly prepared salads and other signature items like chili, baked potatoes and the Frosty®

dessert. The Wendy's Company (Nasdaq: WEN) is committed to doing the right thing and making a positive

di�erence in the lives of others. This is most visible through the Company's support of the Dave Thomas

Foundation for Adoption Canada™ and its signature Wendy's Wonderful Kids™ in Canada program, which seeks to

�nd a loving, forever home for every child waiting to be adopted from the North American foster care system.

Today, Wendy's and its franchisees employ hundreds of thousands of people across approximately 7,000

restaurants worldwide with a vision of becoming the world's most thriving and beloved restaurant brand. For

details on franchising, connect with us at www.wendys.com/franchising.Visit www.wendys.ca com and

www.squaredealblog.com for more information and connect with us on Twitter and Instagram using

@wendyscanada, and on Facebook at www.facebook.com/WendysCanada.  

*Fresh beef available in the contiguous U.S., Alaska and Canada.

**Wendy's app account registration required.

SOURCE Wendy's Restaurants of Canada
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https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2133759457&u=https%3A%2F%2Fc212.net%2Fc%2Flink%2F%3Ft%3D0%26l%3Den%26o%3D3521433-1%26h%3D606260290%26u%3Dhttps%253A%252F%252Fmarkets.financialcontent.com%252Fprnews%252Fquote%253FSymbol%253DWEN%26a%3DWEN&a=WEN
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2337102929&u=https%3A%2F%2Fc212.net%2Fc%2Flink%2F%3Ft%3D0%26l%3Den%26o%3D3521433-1%26h%3D2190312607%26u%3Dhttps%253A%252F%252Furldefense.com%252Fv3%252F__https%253A%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D3168596-1%2526h%253D955851989%2526u%253Dhttps*3A*2F*2Fwww.wendys.com*2Ffranchising%2526a%253Dwww.wendys.com*2Ffranchising__%253BJSUlJSU!!HhhKMSGjjQV-!vOgw5a7r6SY4nJE5cpnXKmNGczRNdDeesQnqGVWuKHN0lYNnOKwzX3X55IZzz4nbtTE%2524%26a%3Dwww.wendys.com%252Ffranchising&a=www.wendys.com%2Ffranchising
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=2824723103&u=https%3A%2F%2Fc212.net%2Fc%2Flink%2F%3Ft%3D0%26l%3Den%26o%3D3521433-1%26h%3D1592508373%26u%3Dhttps%253A%252F%252Furldefense.com%252Fv3%252F__https%253A%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D3168596-1%2526h%253D1746339053%2526u%253Dhttps*3A*2F*2Fwww.wendys.com*2Fen-ca%2526a%253Dwww.wendys.ca__%253BJSUlJQ!!HhhKMSGjjQV-!vOgw5a7r6SY4nJE5cpnXKmNGczRNdDeesQnqGVWuKHN0lYNnOKwzX3X55IZzjqDBjDk%2524%26a%3Dwww.wendys.ca&a=www.wendys.ca
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=1060819996&u=http%3A%2F%2Fwww.squaredealblog.com%2F&a=www.squaredealblog.com
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=616929776&u=https%3A%2F%2Fwww.instagram.com%2Fwendyscanada%2F%3Fhl%3Den&a=%40wendyscanada
https://c212.net/c/link/?t=0&l=en&o=3826287-1&h=815810638&u=https%3A%2F%2Fc212.net%2Fc%2Flink%2F%3Ft%3D0%26l%3Den%26o%3D3521433-1%26h%3D3812376050%26u%3Dhttps%253A%252F%252Furldefense.com%252Fv3%252F__https%253A%252Fc212.net%252Fc%252Flink%252F%253Ft%253D0%2526l%253Den%2526o%253D3168596-1%2526h%253D3045106570%2526u%253Dhttp*3A*2F*2Fwww.facebook.com*2FWendysCanada*2F%2526a%253Dwww.facebook.com*2FWendysCanada__%253BJSUlJSUl!!HhhKMSGjjQV-!vOgw5a7r6SY4nJE5cpnXKmNGczRNdDeesQnqGVWuKHN0lYNnOKwzX3X55IZzhnzqDuY%2524%26a%3Dwww.facebook.com%252FWendysCanada&a=www.facebook.com%2FWendysCanada

