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ENGAGEMENT

To build our plan, an in-depth, two-year planning
process began with a detailed analysis of over 200
topics that were relevant to internal and external
stakeholders, which we prioritized by impact to
our long-term business strategy, enterprise risk
management (ERM) process and most material
environmental, social and governance (ESG) topics.

We engaged a third party to lead an objective
interview process with more than 100 Abbott
stakeholders, including customers, suppliers,
investors, healthcare providers, NGOs,
sustainability experts and employees to finalize the
17 priority ESG topics and materiality matrix.

Teams of more than 100 leaders from across the
company closely collaborated to develop the 2030
targets, with cross-business and cross-function
representation to ensure integration and alignment
with all elements of our diverse global businesses,
nearly 100 manufacturing sites, 75,000 suppliers
and a footprint spanning more than 160 countries.
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AbbVie

https://www.abbvie.com/content/dam/abbvie-dotcom/uploads/PDFs/abbvie-materialityassessment-2018.pdf

Materiality assessment

Materiality assessments are used to identify which economic, social and umnmnmenhll issues are ufgramst interest to
both a busi and its stakeholders. In 2016, we | 1 a formal iality and developed a matrix
reflecting the most material issues for AbbVie.

We collected and assessed inputs from a range of internal and external sources to identify and evaluate material issues. We
conducted interviews with a broad cross-section of external stakeholders including global health experts, nonprofit organizations,
patient groups, academics, suppliers and industry associations. In addition, we gathered insights by interviewing executives and
leaders across the business. Ultimately the 25 issues most material for Abb\Vie were mapped.

VERY HIGH Based on this assessment, we
identified the following topics as
both highly material to AbbVie and
very important to stakeholders:
* Product innovation
and R&D productivity
* Drug pricing, reimbursement,
intellectual property and
biosimilar landscape
* Product quality and security
* Transparency, ethics and
compliance
* Health and well-being
at all ages
* Environmental stewardship

IMPORTANCE TO STAKEHOLDERS —————————————

[ IMPACT ON ABEVIE

Ongoing analysis
\We recognize that material issues evolve over time. Since we conducted the materiality assessment we have used ongoing
benchmarking and stakeholder engagement to ensure alignment of our responsibility priorities.

We use external frameworks such as those developed by the Dow Jones Sustainability Index, the FTSE4Good Index, CDP and
the Sustainability Accounting Standards Board (SASB) to assess our areas of focus and our progress.

Stakeholder engagement

We also engage in ongoing dialogue with a wide variety

of stakeholders. This allows us to understand our
keholders’ evalving Is, i and

of AbbVie. From these interactions, we maintain our

understanding of material issues and identify best practices

and additional opportunities to make a contribution.

Patient Groups

Patients are &t the heart of evenything we do. We regularly engage
with patient groupa to understand patient needs end to work toward
common desired outcomes.

Health Care Pruhsslunals

W v to squip heaith with to help their
better dwellness. We It with cli
they and their patienta
Isce and o raname anl &nd feedback on our pricrities, strmEge&
We ith scientific
asanciations to edvence shared public health goals.

We work clogely with payers to ensure & shared understanding of patient
and health system needs and to find suatsinable waya to make our
medicines accessible and affordable to patients who need them.

Suppliers & Partners
It d pariners i "‘uurhum Our work, our
success snd our iona are i h busi
reviews, Eite visits and wpphu fuum&. we work dnnelywnh wppiua
to build

can optimize aur shared enterprise.

Employees
The iliti d of cur make us
and their i inour i i Ihem a Lmlque
i h ik , town d informal
intersctions, we hear their feedback, addraa their questions and gather
their input.

INVESTORS & @ SUPRLERS &
FINANCIAL COMMUNITY PeATHERS
EMPLOVEEE.
I &Fi sy .
Qur |mesmmeunect us tocreate Inng—mrmm andweacmdf
mon g basis to hear their our
oppam.lnmes and mgres&
. & Policymak
Health to all peopl and

policymakers take an active interest in our work. Through &n ongoing
dislogue with decizion-makers we can understand how best tn

o meet patient, needs.
Nonprofit Organizations
Monprofit nrgaumunsaddresallnnaadsuf mefihe most
1o benefit fmm ihalr
unigue i uI’llE| de and to
help to address them.

Through this process the following topics have risen in importance to join those already identified in our materiality

assessment.
Equality, Diversity 88 Talent Attraction, Retention O Community
and Inclusion 4} ﬁ and Development & Engagement



IMPORTANCE TO STAKEHOLDERS

MATERIAL ISSUE CATEGORIES

© R&D PIPELINE

@ ACCESS TO MEDICINE & HEALTHCARE

@ PRODUCT SAFETY

® GOVERNANCE AND ETHICS

® EMPLOYEES AND COMMUNITY

® RESPONSIBLE OPERATIONS & THE ENVIRONMENT

MODERATE

IMPACT ON ABBVIE

VERY HIGH

b



Allstate
https://www.allstatesustainability.com/content/documents/2020 Allstate Sustainability Report.pdf?v2021-07-28 — pg 8
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Baxter

https://www.baxter.com/sites/g/files/ebysai746/files/2018-06/Baxter 2017 Corporate Responsibility Report%20 0.pdf—pg 5
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BAXTER'S MATERIAL ISBUES® IMPACT WITHIN YALUE CHAIN
Az part of Baxter's philosophy of continuous 1 Descrinti Upstr Baxter

improvement and in an effort to remain mindful of the
current landscape within which we operate, the company
periodically conducts assessments to identify the
corporate responsibility issues that are most relevant to
Baxter and its stakeholders. In early 1018, Baxter worked
with an external pariner to update its prior corporate
responsibility “materiality” assessment, conducted in
2015, As used in this report, “materiality™ or “material”
refers to environmental, social and economic issues that
are deemed to be of significant importance to Baxter's
stakeholders znd to the company. These “material”
issues inform Baxter's corporate responsibility strategy,
priorities and goals, and reporting, and are not the same
&s “material” issues for the purposes of the company’s
financial and SEC reporting in the United States.

The process for this assessment included:

= Review of the material corporate responsibility
issues defined in 2015

= Aszessment of the material issues of industry peers,
based on recent corporate responsibility reports

= Analysis of issues defined as material by tha
Sustainability Accounting 5tandards Board
fior the Medical Eguipment and Supplies and
Pharmaceuticals industries

= Review of issues prioritized for the Health Care
Equipment and Supplies industry by the Dow Jones
Sustainability Index

= Development of a working List of materizl issues
hased on the analysis described above

= Interviews conducted with 15 Baxter executives and 14
external stakeholders, including customers, inwestors,
MNE0s, suppliers and other companies, to determine
hiow important it is for Baxter to effectively manage
each issue on the waorking list, corsidering factors such
as the impact of the issue on Baxter as well as the
company's impacts and influence related to each issue
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BAXTER'S MATERIAL ISSUES* IMPACT WITHIN YALUE CHAIN
Baxter
Upstream Operations Downstream

Issue Description

Climate change Reducing energy consumption and expanding use of renewable energy in

Baxier's operations and reducing greenhouse gas [GHG) emissions across Py P *

Community support
and volunteerism

Diversity and
inclusion

the company’s value chain; incorporating climate change strategy, including
adaptation and resilience planning, into relevant business decisions

Supporting communities in need where Baxter has a presence with
partnerships aimed at addressing economic, environmental and social
needs, including through financial contributions and employee volunteerism

Maintaining an inclusive, non-discriminatory hiring process and culture;

providing employees equal_Fay for equal work regardless of gender, race .
sexual orientation or disability; welcumlnﬂ, leveraging and appreciating the
unigueness of every Baxter employee; and supporting supplier diversity

=L e [T B Attracting, engaging and retaining top talent by providing employees career
development and personal training and develurrnent opportunities, and designing
and retention succession plans to ensure qualitied Baxter candidates for critical positions;
upholding laber rights and ensuring that labor concerns can be reported
Ethics and Providing effective corporate governance structure, business processes,
compliance marketing standards, and reporting mechanisms, and fostering an open culture L]
that demenstrates the highest ethics and anticorruption standards companywide
Health, safety Providing employees with a zero-harm workplace, an environment that _
and well-being encourages healthy choices, and resources to maintain and improve their
health and safety and that of their families
Healthcare access Improving access to, and affordability of, Baxter products and services for
and affordability puﬂulatluns in need, through Prud uct innovation, public health initiatives, public
policy efforts, business model innovation, and strategic giving, which includes
product donations and grants from the Baxter International Foundation
Human rights Ensuring workers throughout Baxter's value chain are treated in accordance .

Innovation

Privacy and
data protection

Product
sustainability

Quality and
patient safety

Supply chain
sustainability

Waste

Water use

with international standards of human rights

Investing in innovation that solves for unmet needs and improves patient
outcomes and standards of care

Protecting personal information from unauthorized or inappropriate collection,
processing and disclosure, and protecting information resources from threats, L
whether internal or external, deliberate or accidental

Incorporating and managing sustainability across the product life cycle [RED

and design, materials use including chemicals of concern. manufacturing, °
product transport, packaging, product use and end-of-lifel, and communicating
sustainable product attributes to customers

Helping to ensure guality and patient safety across the product life cycle,
through leading practices in design, materials use, manufacturing, [ ]
communications, surveillance and reporting

Working with suppliers to improve their own as well as Baxter's sustainability *
programs and performance

Minimizing disposal of manufacturing waste from Baxter's operations, first through
source reduction and reuse and then through recycling and energy recovery

Reducing water use in Baxter's operations, increasing recycling, managing
water discharge quality and protecting local water sources, especially in
water-scarce aregs



CF Industries
https://sustainability.cfindustries.com/our-approach/material-issues--stakeholder-engagement
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MATERIAL ISSUES

CF’'s material issues fall under four key dimensions: energy, emissions and climate change;

workplaces and communities; food security and product stewardship; and ethics and

gavernance. We identified these material issues through internal and external

stakeholder engagement by aligning with long-term business strategy and emerging

trends and issues of importance.

We believe an issue is material if it meets two conditions: if it impacts our business

significantly in terms of growth, cost or risk and if it is important to our stakeholders and

they expect us to take action on the issue. In determining if an issue is material,

we consider our impacts acress the entire value chain.



Grainger
https://www.graingeresg.com/grainger-at-a-glance/about-grainger/

Materiality Assessment Our materiality assessment and resulting materiality matrix form the foundation of our corporate responsibility program at Grainger.
Using the Global Reporting Initiative (GRI) Standards’ definition of materiality, this assessment is the process through which an organization determines the

maost important environmental, social and governance (ESG) issues that reflect its impacts on stakeholders, the economy, the environment and society.
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Mondelez
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MATERIALITY

At Mondeléz International, we are committed

to focusing where we can make the biggest
difference and deliver the greatest long-term
positive impact. We go about this in a disciplined
and determined way.

Since 2012, we have worked with internal and external
experts to review the impact of major environmental and
societal issues on our business and shape our strategic
response and action plans.

Our Board of Directors and the Governance, Membership
and Public Affairs Committee of the Board are actively
involved in our environmental and social agenda as part of
the Governance, Membership and Public Affairs Committee,
the Mandeléz International Leadership team, as well as our
regional business units and global functions.

‘We validate our long-term targets and associated action
plans with external experts including Quantis and gather
feedback from various investment groups. Additionally,
we consider perspectives from our ongoing stakehaolder
engagement. as well as actively engage with various ESG
ratings and indices and we advance our disclosure.

This two-way dialogue informs our ESG ambition, which
defines our concept of social and environmental materiality.
Our Board actively oversees this concept.

Materials and processes that guide our assessment include
our Enterprise Risk Management (ERM) program for
identifying, measuring, monitoring and managing risks;
external affairs analysis of stakeholder and requlatory issues;
the greenhouse gas, land and water footprint of our total
campany; proprietary consurmer insight data; and publicly
available data on societal issues. including statistics and
reports from authorities, NGOs and peer companies.

MOMNDELEZ INTERMATIONAL SHACKING MADE RIGHT 2020 ESG REPORT

Importance to Stakeholders

https://www.mondelezinternational.com/-/media/Mondelez/Snacking-Made-Right/SMR-Report/2020/2020 MDLZ Snacking Made Right Report.pdf - pg 8
B ] - - - - =]

Materiality ESG priarities

Our E5G progress

‘We have identified four social and environmental issues that
are most material to building a successful sustainable snacking
campany and have a clear focus of action for each one:

d health and
ments,

Influence on Business Success



https://www.mondelezinternational.com/-/media/Mondelez/Snacking-Made-Right/SMR-Report/2020/2020_MDLZ_Snacking_Made_Right_Report.pdf

Telephone and Data Systems
https://s24.q4cdn.com/467862975/files/doc_financials/2020/sr/TDS_ESG_09.20.21Final.pdf
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Materiality Assessment

As a part of TDS' program o advance our
emironmental, social and governance (ESG) strategy,
we conducted a Materiality Assessment in order to
identify opportunifies and risks that cur stakeholders
consider most impaortant for TDS. We parinered with
an independent third party to guide us in the process
of researching, testing. and analyzing our material
ESG issues.

Moderate Significant Major

Thee results of this assessment will help us further
define and drive our ESG strategy. The mairix included
on the right categorizes these ESG topics, which wiill
help drive our ESG strategy mowing forward.

MODERATE

Mgml of Legal &
Regulaiony Em

This scatiengram presents each of ihe ESG
fopics relative ko s potential impact on TDS"
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Unilever
https://www.unilever.com/Images/unilever-materiality-matrix-2019-2020-accessible_tcm244-549773_1_en.pdf
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Unilover

Atotal of 162 topics have been identified and grouped into 12 Issues. The tables on the following pages list the 19 issues that ferm Our Materiality Matrix and reflect how we have prioritised
them. We have classified these issues into five Focus Areas. Improving Health & Well-being, Reducing Envirenmental Impact and Enhancing Liveliheods encompass the three Big Goals of the
Unilever Sustainable Living Plan; Responsible Business Practices and Wider Sustainability Issues include issues that are not explicitly part of our Plan, but which are relevant to our commitments
as a responsible business. These issues are listed by priority which indicates the importance attached to any given issue according te its impacts on our business and its importance to our
stakeholders. Priority does not equate to the extent of action within Unilever to address an issue.

A
Climate change ® .l.
Health & hygiene Water et L
() @
Social & economic inclusion
® Human rights

Nutrition & diets
Stakeholder importance Sustainable & responsible sourcing @
|

(current)
Data security & pri Trusted products & ingredients transparency ()
L Tax & economic contribution
) ®
Biodiversity @ Employee health, safety & well-being
o Covernance, accountability & culture
Ethics & integrity ®
Animal testing & welfare ®
&
Sustainable innovation & technology
9
Responsible marketing & advertising
. Talent & development

Business impact (0-5 years)




Improving Reducing Enh - Responsible
i o % Health qnd Environmental Li:el?:;rl‘lﬂs Busin_ess
%&f‘ Materiality Matrix 2019/2020 - Issues and Topics Hetheing mpact Proctices

Unilewer

Improving Health and Well-being

Very high priority

Health & hygiene ® Handwashing
Definition: Improving the health and hygiene of # Hygiene
stakeholders across our value chain through products, # Oral health
campaigns and partnerships. & Sanitation

High prierity

Mutrition & diets

Definition: Developing products with a balanced nutritional
profile and promoting consumers’ understanding of their
own nutrition, and its links to their health and well-being.

Access and affordability
Calories

Diets and lifestyle

Fortification

Meat and dairy-free alternatives
Mutritional labelling

Mutritional profile

Product reformulation

Religious or vegetarian suitability
Salt

Saturated fat

Sugar

Trans fat

L B B BN BN BN BN BN BN BN B NN




Walgreens
https://www.walgreensbootsalliance.com/sites/www/files/asset/Walgreens-Boots-Alliance-2020-Corporate-Social-Responsibility-Report.pdf - pg 24
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poltical and socketal isks such as global pandamics
and human rights. Thasa Insights have shapad
Interral disfogue across WA businessas.

'We alzo began a new CSR matenalty assessment
during fiscal 2020, fo systamatically survey a wide
range of global stakaholders and ta understand
how the changing contaxt Is affecting views of
ESG Impacts throughowt owr cperations. Wa
canduct a C5R malerialty sscsoment at kast
avary thrae years, In keeping with bast practices In
sustairabiity reparling, ta understand our impacts,
ancourage Insightiul Stakaholder dialegue, Inform
our sestainabiity sirateqy and form tha basis for
aur C5R Beporting. Our previous TSR matariality
amsesonent ook placa In fiscal 2008, and we
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O owerall mission as a business, and our
competithva stratagy, remnain cantral o our process
of defining our malertal C58 ssues. Dua o the
scak of our aparations, wa can have a significant
ecanomic Impact In tha cowntries and reglons
where we do businass. Our aconomic performance:
Is the bedmock of cur C5R commitments because

It enables s 1o promota heakh, wal-baing and
sustainability through a@mployment, Investment,
Intiatives and corposate ghving.

The GBI Content Index: at the back of this rapart
providas a guida for readars 1o find disclosuras
ralaiad io the mataral topics. Our dafinition af
matarial for CSR purpasas is distinct from the
definition of that term that may ba used by the
company for other purposes.
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https://www.walgreensbootsalliance.com/sites/www/files/asset/Walgreens-Boots-Alliance-2020-Corporate-Social-Responsibility-Report.pdf

