Millennials and Work
Attitudes towards career advancement, life stages, and salary
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About TD Ameritrade Holding Corporation
TD Ameritrade provides investing services and education to more
than 11 million client accounts totaling more than $1.2 trillion in
assets, and custodial services to more than 6,000 registered
investment advisors. We are a leader in U.S. retail trading, executing
an average of more than 780,000 trades per day for our clients, more
than a quarter of which come from mobile devices. We have a
proud history of innovation, dating back to our start in 1975, and
today our team of nearly 10,000-strong is committed to carrying it
forward. Together, we are leveraging the latest in cutting edge
technologies and one-on-one client care to transform lives, and
investing, for the better.
Learn more by visiting TD Ameritrade’s newsroom at www.amtd.com,
or read our stories at Fresh Accounts.
Brokerage services provided by TD Ameritrade, Inc., member FINRA
(www.FINRA.org)/SIPC ( www.SIPC.org).

Research Method

WHO
1,519 Americans aged
21 to 37

Average time to
complete
survey:
15 minutes

WHAT
Online
Survey

WHEN
February 21 to
March 7, 2018

CONDUCTED BY
Head Solutions Group
on behalf of TD Ameritrade Holding
Corporation1

Yellow callouts, like the one shown below, indicate significant differences
between Millennial Males and Millennial Females
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This survey was conducted by Head Solutions Group on behalf of TD Ameritrade Holding Corporation1
The statistical margin of error for the total sample of N=1,519 American adults within the target group is +/- 2.5%.2 This means that in 19 out of 20 cases, survey results will differ by
no more than 2.5 percentage points in either direction from what would have been obtained by the opinions of all target group members in the U.S. Sample was drawn from major
regions in proportion to the U.S. Census
1
2

Head Solutions Group (U.S.) Inc. and TD Ameritrade Holding Corporation are separate, unaffiliated companies and are not responsible for each other’s products and services
Assumes survey participants are the same as non participants

Note: Percentages may not add up to 100 due to rounding.

Millennials need a $80k income to feel happy – $30k more than in 2016
•
•

Keeping Millennials happy represents a total of $55.2 Trillion per year
Men want double the income women want in order to feel happy ($118,000 vs. $58,500)

What is the minimum personal income per year you need to feel happy?
%
Average* Minimum
Income to be happy

2018: $80,000

Male: $118,000
Female: $58,500

Under 30: $53,500
30 or older: $101,500

2016: $51,000

Male: $55,000
Female: $48,500

Under 30: $43,500
30 or older: $59,600
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$75,000 to $99,999
per year

$100,000 to $149,999
per year
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0
Less than $25,000 per
year

$25,000 to $49,999
per year

$50,000 to $74,999
per year

Q140. Base: All Millennials n=1,519
Averages exclude top and bottom 5% (i.e. exclude outliers) and have been rounded to the nearest $500

$150,000
or more

Over half (54%) of Millennials have followed a ‘traditional’ career path of
progression in one field
•

One third (33%) of Millennials have followed a career path that has involved working in several different fields or included
career exits that lasted more than 6 months

%

Which of the following statements best describes your career path up
until now?

After finishing school/college I started working
in a field and experienced gradual
advancement in the same field with no major
gaps in between jobs

12

33

54

My career path has involved working in several
different fields or included career exits that
lasted more than 6 months

None of the above

Q270. Base: All Millennials who are working n=1,134

The most common long-term career goals of Millennials are earning enough to have a
balanced life, or to be senior level management or business owners
•
•

One in 6 (16%) Millennials say their long-term career goal is to earn enough to work part-time, or have a balanced work/family life.
The same proportion (16%) wants to achieve senior/executive management levels
Female Millennials are more likely than their male counterparts to aim for a career that allows them to earn enough to afford to
work part-time or have a balanced life (22%, 9%) whereas Male Millennials are more likely to aim for a senior or executive manager
level position as their long-term career goal (20%, 12%)
What is your long-term career goal?
%

Earning enough to afford to work part-time and/or have a balanced work/family life

16

Senior/executive manager level (CEO, CFO, Partner)

16

Owner of my own business/freelancer

Male: 20; Female: 12

13

Middle management (Director, Manager)

10

To retire as soon as possible

Male: 13; Female: 8

8

Earning enough to get by

7

An expert but non-managerial role, sometimes known as an ‘Individual Contributor’

7

Non-traditional paths

4

General worker/staff member

4

Entry level/first-level management/Supervisor

3

I have no long-term career goal
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0

Q280. Base: All Millennials n=1,519

Male: 9; Female: 22
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Over 4 in 10 working Millennials have a ‘side hustle’

%

Do you have a ‘side hustle’, i.e. a way of earning money that is not
your main full or part-time job?

Yes, I have a 'side hustle'

54

Q117. Base: All Millennials who are working: n=1,134

46

No, I don't have a 'side hustle'

Millennials have ‘side hustles’ mostly to earn more money
•
•

Over 4 in 10 (43%) Millennials with a side hustle have it in order to earn more money. The 2nd most important reason is that
the side hustle is an area of passion (31%)
Half of Female Millennials have a side hustle to earn more money compared to just over a third of Male Millennials (50%, 36%)

%

Which of the following is the best description of why you have a ‘side
hustle’?

I need/want the additional income my
side hustle provides

4
Male: 36; Female: 50

22
43

31

My side hustle is my passion/it is what I
like to do

I use my side hustle to get experience in
an area of work I want to do in the
future
None of the above

Q118. Base: All Millennials with a side hustle: n=595

Millennials expect that their 40s will be their highest earning years
•

Four in 10 (39%) Millennials believe that their 40s will be their highest earning years. Approximately 1 in 4 (27%) believe
their 30s will be their highest earning years

What years of your life do you expect will be your highest earning years?
%

20s

8

30s

40s

27

50s

60s or 70s

I don't know

39

15

4

7

Male: 4; Female: 10

Q119. Base: All Millennials n=1,519

Half of Millennials with children believe that having children has had a positive
impact on their career advancement
•
•

Male Millennials are much more likely than Female Millennials to report that having children has had a positive impact on
their careers (73%, 33%)
Conversely, 2 in 10 (22%) Female Millennials report that their career advancement was harmed by having children compared
to only 5% of Male Millennials who say the same

%

What impact, if any, do you think having children has had on your
career advancement?

Definitely improved my career advancement

Harmed: 14
Male: 5; Female: 22

4

11

Slightly improved my career advancement

33

10

No impact on my career advancement
Slightly harmed my career advancement

23

18

Definitely harmed my career advancement

Improved: 52
Male: 73; Female: 33

Q295. Base: All Millennials with financial responsibility for children n=745

I don’t know

Almost half (47%) of Millennials expect to achieve the ‘American Dream’ by age 40
•

Nearly 6 in 10 (58%) Male Millennials expect to achieve the American Dream by age 40 compared to 4 in 10 (39%)
Female Millennials

How likely or unlikely is it that you will have achieved the stereotypical American dream
(e.g. own a home, be married, have a family, a good job and 401 (k), etc) by age 40?

%

1

6

2

3

2

5

4

6

Not at all likely

1 to 3: 13
Male: 8; Female: 17

Q120. Base: All Millennials n=1,519

5

11

6

9

7

8

13

14

9

14

10

20

Very likely

8 to 10: 47
Male: 58; Female: 39

Half (51%) of Millennials say they are ‘family-focused’, as opposed to ‘careerfocused’
•

Over a third (35%) view themselves as more career focused or focused on their studies

%

Thinking of your current circumstances, do you view yourself to be
career focused or family focused?

I view myself as more career focused
and/or focused on my studies

13
35

I view myself as more family focused

Neither

51

Q340. Base: All Millennials n=1,519

